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Note: (a) All questions are compulsory.

(b) The candidate is allowed to make Suitable numeric assumptions \.vhe"'r:é}ifér“ré&ﬁired

for solving problems

Q.No Question .« |CO Marks

Q1 You are the Product Manager for a leading technolo_gy"”cthgiﬁ’y CO1&3 | 8 marks
planning to launch a new smartphone in the Indian f’m_grkét.!f’l“ he
smartphone, named "TechStar Ultra," is designed. ‘cater to the
diverse needs of Indian consumers. Your task.is to“develop 3
comprehensive product strategy based on_;-,tf\l_e '“-.lgye1§: of product

concept; core product, actual product, and au m%ntéa- roduct.
Alrbnb’s disruptive distribution model has shaken up the traditional
hotel and hospitality industries, " challenging ~many age-old
rinciples. Comment and reason. __- e
Q3 Using suitable examples explain_when and why the following
promotion tools will be effective .,
o Digital Billboard B
o Social media campaign
e Personal selling
Q4 Strategic group offérs, the strongest competition. Discuss war.t. E-
commerce Industr A Fast-Moving Consumer Goods Industry
between Value-Based Pricing and Cost-Based Pricing

i S

CO4 4 marks

cO3 4 marks

Differentiate

C024,519 marks

Qb Wru';g;ghort I;qués on:
(a) ) Everyddy low pricing

(). Word'of Mouth Communications
| (e) Pscychographic s¢ mentation
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